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	Mark
	

	1
DESIGN BRIEF
	Present a design brief for a marketable product.  
	3
	

	Presents a clear and precise design brief for a marketable product.
	3
	

	Presents a reasonable design brief for a marketable product.
	2
	

	Presents a superficial design brief for a marketable product.
	0-1
	

	2
INFORMATION, INSPIRATION

and INFLUENCES
	Obtain information relevant to the design of the product.    
Present a range of evidence to show the sources of inspiration and influences on the designing.
	9
	

	Obtains all significant information relevant to the design of the product.

Presents a wide range of evidence to show the sources of inspiration and influences on the designing.
	7-9
	

	Obtains some information relevant to the design of the product.

Presents an adequate range of evidence to show the sources of inspiration and influences on the designing.
	5-6
	

	Obtains limited information relevant to the design of the product.

Presents a limited range of evidence to show the sources of inspiration and influences on the designing.
	0-4
	

	3
DESIGN SPECIFICATION 
	Produce a design specification for the product.
	3
	

	Produces a detailed design specification.
	3
	

	Produces an adequate design specification.
	2
	

	Produces a superficial design specification. 
	0-1
	

	4
DESIGN, DESIGN DEVELOPMENT and MAKING
	a   DESIGN, DESIGN DEVELOPMENT and MAKING
	Demonstrate competence in the design, design development and making of the product, to include the following package of evidence:

· the generation and exploration of design possibilities;

· the use of digital technologies;

· experimenting and modelling;
· the refining and defining of a final design through ongoing evaluation; and
· the planning and making of the product.
	57
	

	
	Demonstrates a high level of competence in the 
· design
· design development, and

· making

of the product.
	45-57
	

	
	Demonstrates a sound level of competence in the 
· design
· design development, and

· making

of the product.
	23-44
	

	
	Demonstrates a low level of competence in the 
· design
· design development, and

· making

of the product.
	0-22
	

	
	b   INNOVATION 
	Show innovation.
	15
	

	
	The designing / making shows clear evidence of innovation.
	12-15
	

	
	The designing / making shows some evidence of innovation.
	7-11
	

	
	The designing / making shows little or no evidence of innovation. 
	0-6
	

	5
TESTING and INDEPENDENT EVALUATION


of the FINAL PRODUCT
	Show evidence of the testing of the final product against the specification. 

Identify and state strengths and weaknesses in the product.
Respond to independent evaluation
	9
	

	Shows evidence of thorough testing of the final product against the specification.

Identifies and clearly states the strengths and weaknesses in the product.

Responds positively to in depth independent evaluation of the product.
	7-9
	

	Shows reasonable evidence of testing of the final product against the specification.

Identifies some strengths and weaknesses in the product.
Shows a reasonable response to some independent evaluation of the product.
	5-6
	

	Shows limited or no evidence of testing of the final product against the specification.
Identifies few strengths and weaknesses in the product.
Shows a superficial response to limited independent evaluation of the product.
	0-4
	

	6
MARKETING PRESENTATION
	Using appropriate techniques create a marketing presentation suitable for the final product.
	15
	

	Creates a competent marketing presentation suitable for the final product.
	12-15
	

	Creates an adequate marketing presentation suitable for the final product.
	7-11
	

	Creates a weak marketing presentation for the final product.
	0-6
	

	7
REVIEW and REFLECTION
	Review and reflect on the effectiveness of the designing and making process that led to the final product.
Consider the possible wider implications and impact of the product, including possible future developments.
	9
	

	Presents a thorough and detailed review and reflection of the effectiveness of the designing and making process that led to the final product.

Considers in detail the possible wider implications and impact of the product, including clear details of possible future developments.
	7-9
	

	Presents an adequate review and reflection of the effectiveness of the designing and making process that led to the final product.

Considers in reasonable detail the possible wider implications and impact of the product, with some details of possible future developments.
	5-6
	

	Presents a superficial review and reflection of the effectiveness of the designing and making process that led to the final product.

Considers in limited detail the possible wider implications and impact of the product, with few details of possible future developments.
	0-4
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