CHOICE OF PROJECT

This document is aimed at helping candidates to identify suitable project opportunities and contains lists of contexts that are possible starting points. 
Food focus candidates please also see ‘Example Food Projects’ document
Some contexts appear under more than one category.  This illustrates the different opportunities presented by contexts when considered under different categories.
ELECTRICAL SAFETY

It is recommended that the use of mains electricity be avoided and that alternative, safer sources of energy be used where possible.

Where Centres consider that the use of mains electricity is essential to the success of the project, the following advice is offered:

· seek advice from a qualified electrician prior to work commencing;

· candidates should always work under close supervision;

· have circuitry tested by a qualified electrician prior to connection.
CATEGORIES

LEISURE AND SPORTING ACTIVITIES

Contexts:

· sports and games fields, pitches and stadia, water sports;

· equipment for sports activities/outdoor pursuits;

· clothing for sports activities/outdoor pursuits;
· catering for competitors, spectators;

· hospitality and management

· publicity and marketing
· systems for sports starting, timing and/or judging;

· systems for image handling, electronic scoring;

· instrumentation, speed sensing, movement analysis, data logging;

· films and the cinema;

· systems and products for non-domestic lighting;

· theatre;

· security for museums and places of interest;

· astronomy;

· tracking devices;

· pet care; 

· ornithology;

· model railway control systems;

· gardening and outdoor relaxation;

· exercise;

· tourism;

· etc.

PUBLIC OPEN SPACES

Contexts:

· gardens, parks and National Parks;

· picnic areas;
· snack bars and cafes;
· children's play areas;

· environmental abuse;

· facilities;

· personal safety;

· information;

· canals and river navigation;

· cycle ways and footpaths;

· etc.

THE FOOD INDUSTRY

Contexts:

· restaurants and other eating places;

· festivals and special events;
· industrial food production;

· product promotion;

· packaging;

· protective clothing;

· etc.

TRAVEL AND TRANSPORT SYSTEMS

Contexts:

· corporate identity;

· road, air and sea;

· public transport;

· personal transport;

· vehicle management within the environment;

· cleaning;

· access;

· safety and security;

· intelligent transport;

· children and transport;

· luggage;

· protective clothing;

· etc.

THE RURAL WORKING ENVIRONMENT

Contexts:

· conservation;

· pollution;

· waste management;

· equipment;

· buildings, temporary / permanent;

· livestock;

· land use;

· crops;

· energy;

· education and information;

· safety;

· protective clothing;

· etc.

HERITAGE SITES

Contexts:

· promotion;

· access;

· display;

· corporate identity;

· security;

· hospitality;

· preservation, monitoring / control;

· souvenirs;

· education and information;

· etc.

INDUSTRY

Contexts:

· material, component and product movement;

· material, component and product processing;

· quality control and testing;

· protection of employees;

· consumer protection;

· conservation;

· pollution;

· waste management;

· energy;

· equipment;

· health and safety;

· education and information;

· etc.

PERSONAL AND DOMESTIC ENVIRONMENTS

Contexts:

· monitoring and control of environments; 

· security;

· energy;

· waste management;

· comfort;

· consumer products;

· special needs;

· the elderly;

· the young;

· gardening and outdoor relaxation;

· pets;

· etc.

THE COMMUNITY

Contexts:

· corporate identity;

· transport;

· special needs;

· the young;

· the elderly;

· shopping centres;
· eating places
· health centres, hospitals;

· libraries;

· places of worship, meeting places;

· celebrations;

· festivals;

· public safety;

· emergency services;

· education and information;

· etc.

THE THIRD WORLD

Contexts:

· communication;

· education;

· energy, fuels;

· culture;

· disaster relief;

· transport;

· food and water;

· health and hygiene;

· shelter;

· etc.
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