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AQA AS Business Studies

8 Marketing and the competitive environment 

The key points for this topic are given below, to help target your revision. 

Tick off the points as you feel confident about them. Highlight those areas you find difficult and look at them again in detail.

	(
	The nature and purpose of marketing.
	 FORMCHECKBOX 


	(
	The benefits and drawbacks of niche and mass marketing.
	 FORMCHECKBOX 


	(
	The influences on the development of new goods and services.
	 FORMCHECKBOX 


	(
	The importance of unique selling points, product portfolio analysis and the product life cycle.
	 FORMCHECKBOX 


	(
	The influences on a business’s choice of promotional mix.
	 FORMCHECKBOX 


	(
	The pricing strategies and tactics used by businesses.
	 FORMCHECKBOX 


	(
	Influences on businesses’ pricing decisions.
	 FORMCHECKBOX 


	(
	How businesses choose outlets and distribution channels.
	 FORMCHECKBOX 


	(
	The influences on the marketing mix and the importance of an integrated mix.
	 FORMCHECKBOX 


	(
	The impact of market conditions and the degree of competition.
	 FORMCHECKBOX 


	(
	The determinants and methods of improving competitiveness.
	 FORMCHECKBOX 
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